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SECTION - A 

5-

Answer any FOUR questions. Each question carries 5 marks. 

(Marks: 4x 5 marks = 20 marks) 

1. Concept of advertising. 

2 Service. 

3. Advertising Ageney. 

4. ASCI 
b. 

Ethical issues in advertising 

SsesosOS Dáoáve. 

6 Identifying target groups. 

7. Importance of feedback 

8. Local advertising. 

(P.T.O] 



SECTION - B 

o55-

Answer any THREE questions. 
Each question 

carries 10 marks 

(Marks 3x 10 marks = 30 marks) 

Explain the significance of advertisinz. 
9. 

10 What are the factors determining opportunities of a product? 

11. What are the functions performed by the advertisement2 

12 Define the laws of advertising. 

13. Examine the role of advertising in business promotion. 
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